





Corporate Logo and Tagline

For use in marketing and corporate materials

Media Type
Stationery

Building signage
Newsletters

Print advertising
Onliine advertising
Television advertising
Direct marketing advertising
Service/offer collateral
Internal forms
Product overviews
Datasheets

Case studies
Coporate collateral
Trade shows

Giveaways

F5 Logo
yes
yes
yes
yes
yes
yes
yes
yes
yes
yes
yes
yes
yes
yes

yes

F5 Logo and Tagline
yes
yes
no
yes
yes
yes
yes
no
no
yes
no
no
yes
yes

yes

When putting together marketing or corporate
materials for publication, include either the

F5 logo or the F5 logo and tagline, depending
on the material produced.

Refer to the chart on the left for a comprehensive
listing of when to use the logo and tagline for
each different type of media.
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Corporate Typography
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Frutiger LT Light

Frutiger LT Light Italic
Frutiger LT Roman

Frutiger LT Italic

Frutiger LT Italic

Frutiger LT Bold Italic
Frutiger LT Black
Frutiger LT Black Italic
Frutiger LT Ultra Black

Clear communication is an essential part of

the F5 brand, and consistent typography plays
a significant role in achieving this goal. Our
corporate typeface is Frutiger, and this typeface
should be used for all print material and any
online text when possible.

In cases where this font is not available, such
as in electronic media, use Arial as the default
typeface.

Do not use condensed font in body copy; in
general avoid condensed type face.



Corporate Colors

F5 red F5 steel blue F5 dark gray F5 light gray

F5 red, Pantone (PMS) 200, is the color used

in the F5 logo. Steel blue, Pantone 5425,
Pantone Cool Gray 10, and Pantone Cool Gray 3
are primary accent colors that complement the

F5 red.
C 0, M 100, Y 65, K 15 C54,M32,Y26,K1 C0O,M0,YO0, K60 C0O,M0,YO0,K15 . .
R 190, G 15, B 52 R 126, B 153, B 170 R 102, G 102, B 102 R 204, G 204, B 204 when using the F5 logo. If the logo is part of

colors with CMYK values.

The CMYK values shown are specified for use on coated paper only.
The colors shown in this manual have not been evaluated by PANTONE, Inc. for accuracy and may not match the PANTONE®

Color Standards. For accurate color standard refer to the current edition of the PANTONE® Color Formula Guide. PANTONE®
is a registered trademark of PANTONE®, Inc.

20 F5 Brand Guidelines | 2011



Extended Color Palette

F5 blue F5 dark steel blue F5 yellow F5 orange

PMS 647C, PMS 5415C, PMS 134C PMS 143C

C85 MH58,Y18,K2 C69, M42,Y 33,K5 CO0,M11,Y45 K0 C2,M36,Y95 KO0
R 52, G 105, B 154 R 90, G 126, B 146 R 255, G 225, B 155 R 242, G 175, B 50
Hex 34699a Hex 5a7e92 Hex ffe19b Hex f2af32

F5 dark red

PMS 201C, The F5 dark red is used for large solid areas of red, when backlit in translucent event signage, or
C0, M 100, Y 75, K 25 in display graphics. Don’t use the F5 red (PMS 200) in these cases because it tends to lose its

R 186, G 14, B 49 richness and can appear too pink. Depending on the type of large format output, this CMYK value
Hex beOe31 may need altering. Please contact Marketing Communications if you have questions.
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The colors in the extended palette have
been specifically chosen because they best
complement the primary corporate colors
and support the F5 brand. Colors should
not be added to the palette and it is best to
limit the number of colors used in a single
communication.

The extended palette is available for use
in corporate presentations, print collateral,
sighage, the website, and other materials.
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Legal Information
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“6 1T agility. Your way.

HOME ABOUT

SOLUTIONS | PRODUCTS

SERVICES

PARTNERS COMMUNITY

3
SERVICES
Ovarvisw Hom > Services > Customer Support > Guideines & Paiies > Trademarks
Getting Started
= TRADEMARKS
ASkFS Knowledge Base | | FS Networks, Inc., does not vaive any nights andlor n any trademarks
 BGPHeath | | andior service marks that may be mssing from ihis page. The notation and descriplor oS apply 10 the Unied
oo tupmanpoma | Sl Snor oiner Couniiss. A5 puckc documins that reference FS irdemans snor senvis marks requre
SLIERL L carrest natat at first mention. Consult F&'s Brand Guidelings for further detals on propsr
N | ircderork umoge. b right, iconoe or permission s granted 10 16 PS's trademarka oxcept a5 may bo provided
DevCentral axphcity by F5 Networks, Inc.
LESRI e Notation Key: ® = Registered lrademark, ™ = Trademark, SM = Service Mark
Cortoer (O Lol R ]
e 208 . produci{s), device, controser
CE T Acaass Polcy hsnager . peoduct moduls, scasss and sscunty soution, soution,
Cartification product
Acopia . products). fle vituakzation swiches, profussional services
Acopia Networks . productis). fhe vituakzation swiches, profussional services
Advanced Cient Authentication ™ feature
Advanced Rotting - feature
e - product mockd, access and security sokion, solution,
product
Appacation Secunty Manager - ‘appication dsivery securty controler, product Modue:
ARX . fhe . product, inteligent
solution
AskFS - knowkedge base, websie
Ash - appacation dekvery securty controser, product maduie.
BIGIP . appacation dskvery controlier, product, platform, famiy, sute
Gout Extender - feature, product, sohtion
Goutfuckus . biog, joumal
o - feature, technology, architecture
Data Manager - product, schution
DevCentral - anline community, developer communty
DovCentral (Design) - ankine community, developer communty
DNS Express - fealure
sc - feature

Trademarks must be used properly in F5 materials.
If a trademark is used improperly, it can weaken
the brand, making it generic or unenforceable.
Please visit the link below for a list of the latest
F5 trademarks for the F5 brand.”

f5.com/about/guidelines-policies/trademarks.html

*These guidelines are intended for use by F5 licensees, authorized
resellers and distributors, and third parties who have received
explicit permission to use certain F5 trademarks. No right, license
or permission, express or implied, to use F5 trademarks is provided
by these guidelines. Further, any uses of F5 trademarks that are not
covered by any of the examples in these guidelines requires F5’s
express written consent.
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Contact Information

Questions?
All F5 communications must conform to the
correct brand guidelines.

For specific questions, please contact the
appropriate marketing communications
representative listed at right or send an email
to brand@f5.com.
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Marketing Communications

Scott Rossick
Director of Marketing Services

Heike McGlothern
Creative Marketing Manager

Alison Weatherby
Sr Editorial Strategist

brand@f5.com
206-272-5555
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F5 Networks, Inc. 401 Elliott Avenue West, Seattle, WA 98119  888-882-4447 www.f5.com

F5 Networks, Inc. F5 Networks F5 Networks Ltd. F5 Networks
Corporate Headquarters Asia-Pacific Europe/Middle-East/Africa Japan K.K.
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